


Ethics or Aesthetics? We choose both 

T H E  W O R L D  W E  D R E A M  O F  

A world where style 
& sustainability co-exist.
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W E  A R E  O N  A  M I S S I O N  T O  

Simplify conscious living



What really is the problem?

Fashion as we know it.
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Defining Fashion : 
2022 & Beyond 

• Changing consumer patterns : belief driven 
consumption 

• Move towards cruelty free fashion 
• Seeking natural alternatives - moving away 

from plastic
• Increasing popularity of bio-materials 
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But its changing… 



The rise of the Conscious Consumer

Sustainable fashion searches have gone up by 3x*

85% Millennials are willing to pay more for 
sustainable brands.

Google search for vegan leather grew 178% in 2021

1-3 Gen Z are ready to pay extra for sustainable 
brands**
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• *Study done by McKinsey in association with BoF
• ** 2021 study done by KPMG on Sustainable Fashion



The Next-gen Leather Market Landscape 

Next-Gen brands in 
last 5 years.

Sector investment 

For vegan & sustainable
high performance alternatives. On environmental impact of 

PU/PVC based synthetic leathers.

67+
$2.3B Going 

mainstream

Growing 
Awareness

Increasing 
Demand
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Adoption by International 
brands 

Source: Material Innovation Initiative
All Data as of 31st December 2021



The India Opportunity

Untapped Market –
no large-scale players 
currently

Increasing awareness of the conscious 
fashion space

Vegan population has grown to 79 M
looking for high quality alternatives 

75% of Millennials are willing 

to pay more for an 
environmentally sustainable product.

The D2C segment in fashion 

to grow to $43.2 Bn by 2025
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Beej- Designing for tomorrow 

• Premium accessories using plant-
based leather alternatives 

• Our materials include leather 
alternatives from cactus, 
pineapple and cork 

• Merging new age materials with 
International silhouettes and 
Indian craftsmanship

What Beej offers -

THE BRAND WE’VE BUILT
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Our Product Categories
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Thoughts put into Practice

11



Materials that hold our Promise
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Certifications
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BRANDS QUALITY & 
WORKMANSHIP

PRICE POINTS VARIETY OF PRODUCT SUSTAINABILITY- Materials/ Practices / 
Transparency 

High Premium Pricing Have a broad range for men & 
women 

Work only with leather 

High Premium Pricing Have a broad range for men & 
women 

Work only with leather 

High Premium Pricing Have a broad range for men & 
women 

Work with leather and other materials like 
canvas 

Mid-segment Mid-range pricing Limited to pocket accessories, 
wallet

Work with cork and cactus leather (small range) 
High on sustainable practices

Mid-segment Mid-range pricing Limited to small range of bags / 
cork - based jewelry

Work with cork 

High Pricing among multiple 
price segments 
depending on the 
materials.

Wide range of products catering 
to men and women, Home & 
Lifestyle Gifting 

Work with a range of plant based materials-
Cork/ Pinatex/ Cactus leather as well as
Indigenous materials like hemp.
High focus on transparency of supply
chain and production practices.
Strong focus on certification.

Competitive landscape
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Our Journey so far

8x Growth in Y2 over Y1

4.5X Growth in website sales

10+ International B2B clients

1250+ Customers

21% Repeat customers

63% Came from Domestic 
Sales

Beej launched in January 2020 and as a brand we started seeing traction in April 2021
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Siddharth Kothari
Company

Well crafted and great 
quality. This is my second 
purchase from Beej and 
everything is on point from 
customer service to 
product and packaging. 

Nitya Krishnan
Company

The belt is beautiful, light 
weight and very comfortable 
to use. I loved the thought 
that's gone into the zero-
waste packaging as well.

Vaishnavi
Company

Love what BEEJ is doing 
for the environment! 
Being a vegan , this is 
going to be my GO TO 
brand for all my bag 
needs 

Giselle Mehta
Company

A product that immediately 
charmed a vegan and 
environmentally conscious 
fashionista with a yen for 
innovative materials

Client Speak

Building Loyal 
Customers

Deep Understanding 
of our customers 

Merging Style & 
Sustainability

Focus on Quality



The Brand we’ve built  
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Brand Website
Social Media Handles 

E-Comm Partners 
- Domestic
- International
- Online specialty 

In store retail

Atelier : 
Private Labelling

International Wholesale 

Currently exploring US/ Europe
Australia as potential markets

Corporate Tie-ups/ Gifting

Projected  Revenue Streams By Contribution (2022-23) 

10%

34%

11%
8%

11%

26%

18Projected revenue for 22-23: 3.7 crores
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WHERE WE ARE TODAY
WHERE WE ARE HEADED IN 

NEXT 12 MONTHS

PRODUCT DISCOVERABILITY

100+ MULTI- DESIGNER/ FASHION OUTLETS

INTERNATIONAL RETAIL PARTNERSHIPS

INTERNATIONAL WHOLESALE PARTNERSHIPS-
Australia/ UK/ US

GLOBAL WEBSITE LAUNCH

CATEGORY & TAM EXPANSION AN ACCESSORIES & GIFTING FOCUSED BRAND 

MULTIPLE FASHION CATEGORIES : SHOES / 
APPAREL/ JEWELRY

BUILDING CATEGORY DEPTH THROUGH SKU’S 

CONTENT & COMMUNITY
EQUALLY DRIVEN THROUGH CONTENT & COMMERCE

STRONG STRATEGIC BRAND PARTNERSHIPS
BUILDING AN ORGANIC ENGAGED COMMUNITY

GROWING BRAND RECOGNITION & RECALL 



SEED FUND ASK 

2.5CR
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16%

30%

20%

14%

14%
6%

Fund Utilization

Team Hiring Marketing and brand Building

Category Expansion & Product Dev Capex and Inventory Management

Geographical Expansion Material R&D and Product Development

What we need to get there



www.studiobeej.in

studiobeej

Beej
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