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Ethics or Aesthetics? We choose both

THE WORLD WE DREAM OF

A world where style
& sustainability co-exist.

WE ARE ON A MISSION TO

Simplify conscious living
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What really is the problem?

Fashion as we know it.

2nd Largest Polluter : Owver usage of
emissions & micro plastics plastic derivatives

Owverfilled landfills Greenwashing
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But its changing...

Defining Fashion : A
2022 & Beyond

Changing consumer patterns : belief driven
consumption

Move towards cruelty free fashion

Seeking natural alternatives - moving away
from plastic

Increasing popularity of bio-materials




The rise of the Conscious Consumer

Sustainable fashion searches have gone up by 3x*

85% Millennials are willing to pay more for
sustainable brands.

Google search for vegan leather grew 178% in 2021

1-3 Gen Z are ready to pay extra for sustainable
brands**

*Study done by McKinsey in association with BoF
** 2021 study done by KPMG on Sustainable Fashion 6



The Next-gen Leather Market Landscape

Next-Gen brands in
last 5 years.

Increasing
Demand

For vegan & sustainable
high performance alternatives.

Sector investment

Source: Material Innovation Initiative
All Data as of 315t December 2021

Going

mainstream

X
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Adoption by International

Growing brands

Awareness

On environmental impact of
PU/PVC based synthetic leathers.
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The India Opportunity 2025

Untapped Market -

no large-scale players
currently

The D2C segment in fashion
to grow to $432 Bn by 2025

Vegan population has grown to 79 M
looking for high quality alternatives

75% of Millennials are willing

to pay more for an

, . environmentally sustainable product.
Increasing awareness of the conscious

fashion space

2022 : b
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WALLETS

GIFTING

Our Product Categories

HANDBAGS

WORKING ESSENTIALS

ACCESSORIES

JEWELLERY
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Thoughts put into Practice

Ethically Sourced

Low Impact
Materials

EAN

Circular Design
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Offsetting Carbon
Foot print

One Artisan -
One Product

J
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Materials that hold our Promise

DESSERTO /& MIRUM® PINATEX
S ir"*
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Portugalic@ork 6 BOHECO . B

BOMBAY HEMP COMPANY
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BRANDS
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art + nature

FORAT
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QUALITY &
WORKMANSHIP

High

High

High

Mid-segment

Mid-segment

High

Competitive landscape

PRICE POINTS

Premium Pricing

Premium Pricing

Premium Pricing

Mid-range pricing

Mid-range pricing

Pricing among multiple
price segments
depending on the
materials.

VARIETY OF PRODUCT

Have a broad range for men &
women

Have a broad range for men &
women

Have a broad range for men &
women

Limited to pocket accessories,
wallet

Limited to small range of bags /
cork - based jewelry

Wide range of products catering
to men and women, Home &
Lifestyle Gifting

SUSTAINABILITY- Materials/ Practices /
Transparency

Work only with leather

Work only with leather

Work with leather and other materials like
canvas

Work with cork and cactus leather (small range)
High on sustainable practices

Work with cork

Work with a range of plant based materials-
Cork/ Pinatex/ Cactus leather as well as
Indigenous materials like hemp.

High focus on transparency of supply

chain and production practices.

Strong focus on certification.



Our Journey so far

8000000

6000000

4000000

2000000

0

Beej launched in January 2020 and as a brand we started seeing traction in April 2021

8x

Growth in Y2 over Y1

Sales 20-21/ 21-22

4.5X
10+

1250+
21%
my . - B 63%

Website Channel partners Offline B2B International Total

Growth in website sales

International B2B clients

Customers
Repeat customers

Came from Domestic
Sales

B 202 21-22
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Focus on Quality

The belt is beautiful, light
weight and very comfortable
to use. | loved the thought
that's gone into the zero-
waste packaging as well.

Nitya Krishnan

Client Speak

®

Siddharth Kothari

Well crafted and great
quality. This is my second
purchase from Beej and
everything is on point from
customer service to
product and packaging.

Building Loyal
Customers

Deep Understanding
of our customers

Love what BEEJ is doing
for the environment!
Being a vegan, this is
going to be my GO TO
brand for all my bag
needs

Vaishnavi

ab

Giselle Mehta

A product that immediately
charmed a vegan and
environmentally conscious
fashionista with a yen for
innovative materials

Merging Style &
Sustainability



s The Brand we've built

It all began for Arundhati Kumar on a holiday
to the Swiss Alps last year. “We were so close
to the mountain range, and the weather was
36 degrees! That's when | realised that climate
change is real!” she tells Cosmo. She came
back and started researching on sustainability.
Her family was already in the leather industry,
but Arundhati now wanted to work with
environment-riendly alternatives. That was

the genesis of Beej, or ‘seed’ in Sanskrit. The
label launched its first batch of products in
January this year, made of cork, pineapple
fibre, and/or cactus leather. “Every element is
sustainable. Also, for us, the suppliers and the
artisans we work with are just as important as
the materials we use. This transparency in the
supply chain is also our biggest USP.”

THE <OICE OF FASHION

Lead the pack with satchels anid elutches that champion lessser
carbon foolprint, animel kindness, anel an ethical ethos that will

Ieavesousavith alighter— andmore sivlich — consciener:
Photographs by \NURAGRABBUR
Sivling by WHOWOREW LT W RN
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NEWS  FOOD  FASHION  HOW TO LOUNGE

Home > Fashion > Trends

Swap leather for ‘khesh’ accessories

In the world of conscious fashion, made-in-India bags and
biomaterials make the right moves

WOMAN ENTREPRENEUR

HERSTORY

This woman entrepreneur’s startup
offers sustainable fashion
accessories made from pineapple
leaves and cactus

By Rekha Balakrishnan | August 24, 2020

SMART LIVING

daily-wear and sustain.
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After Nike launched sneakers from Pinatex.

Mumbai's Studio Beej celebrates the bio-textile with
a clutch they've named Ananas

L BHUMIKA X

As the world celebrates Inter
natioral Pineapple Day tomor
row, Mumbaibased Studio
Beey is all set to bunch Ana
nas, a cutch made of Pilatex
A fresh take on their evening
clutch, Ditya, the new hand
made variant &S almed at pop
ularising the bio-textile made
from the leaves of the pineap
ple plunt. Globally, it is wed
by brands such as HAM, Paul
Smith, and Hugo Boss.

This & not the Studio’s
first experiment
with  Pifatex.
Last yeur,

Compind by TANTAMETTA

(Clockwise from below)
Anundhati Kumar, a Khesh bag,
and the Ananas clutch

they used It In a cross body
bag (Laya), a hobo bag (Auan
ta), and Ditya. With these of
ferings, the brand joins the list
of international names like
Chanel, HAM, Hugo Boss, and
Nike ~ who recently liunched
the sevensneaker Happy M
neapple  Collection that
work with the plant-based al
ternative 1o Jeather

The startup launched in
2020 s the brainchild of
Arundhatl Kumar, who be
lieves that being sustainable
must go beyord being just eco
friendly. “There are other
companies & India who are

SEPTEMBER 2021

INDIA
TODAY

mint




Projected Revenue Streams By Contribution (2022-23)

26%

Brand Website

l y Social Media Handles

International Wholesale 10%

Currently exploring US/ Europe
Australia as potential markets

34% || " 11%
Atelier: o E-Comm Partners

Private Labelling L - Domestic

- International
- Online specialty

1%
Corporate Tie-ups/ Gifting 8%
In store retail

Projected revenue for 22-23: 3.7 crores
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CATEGORY & TAM EXPANSION

1t

PRODUCT DISCOVERABILITY

20,
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CONTENT & COMMUNITY

WHERE WE ARE TODAY

WHERE WE ARE HEADED IN
NEXT 12 MONTHS

AN ACCESSORIES & GIFTING FOCUSED BRAND

CLIO LUXURY @

BUILDING AN ORGANIC ENGAGED COMMUNITY
GROWING BRAND RECOGNITION & RECALL

m MULTIPLE FASHION CATEGORIES : SHOES /

APPAREL/ JEWELRY
BUILDING CATEGORY DEPTH THROUGH SKU'S

/\ 100+ MULTI- DESIGNER/ FASHION OUTLETS

INTERNATIONAL RETAIL PARTNERSHIPS

INTERNATIONAL WHOLESALE PARTNERSHIPS-
Australia/ UK/ US

GLOBAL WEBSITE LAUNCH

m EQUALLY DRIVEN THROUGH CONTENT & COMMERCE

STRONG STRATEGIC BRAND PARTNERSHIPS

) 4
19



What we need to get there
SEED FUND ASK

Fund Utilization

= Team Hiring = Marketing and brand Building
= Category Expansion & Product Dev Capex and Inventory Management
= Geographical Expansion = Material R&D and Product Development




studiobeej @ =

ti 659 15.3k 1,702

Posts Followers Following

BEEJ®

Conscious Fashion for the Fashion Conscious
Plant-based | Handcrafted | Made on demand
Incubated at @nsrcel_iimb

Leading the team- @foolishly_brave
beacons.ai/studio_beej

Mumbai, Maharashtra

Edit Profile

Ad Tools Insights Contact

Beej Fam Era Reviews Media Love Piflatex
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& Q BEEJ

You know what’s cooler than blue? / \ )
(Going green. £ ) |

BEEJ

We are a fashion start-up rooted in environmental and social
sustainability.

Retail Apparel and Fashion - Mumbai - 2,657 followers

t’,ﬂ%‘ Ami & 1 other connection work here
isit website (' <  Following ) @

Home About Posts Jobs People Videos

About

BEEJ is a Sanskrit word which when literally translated means “seed".
A metaphor for the origin of all creation; it is the point from where all
life originates. For us BEEJ symbolizes respect for LIFE in its purest
form and is at the core of everything we do. ...see more

Website
studiobeej.com

@ www.studiobeej.in

. studiobeej

IN Begj

m . s N - Phone

I'he earth seems ot

pretty pleased!

See all details
shop now
Page posts
I'HE e |14
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Home My Network Post Notifications Jobs

& studiobeej.in
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