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The Big opportunity we are eyeing - Health & Wellness Food Market

To grow to

USD 15 Bn by
2025

Indian
Health & Wellness
Food Sector:

USD 9 Bn in 2020

An emerging customer segment —

“Health Conscious Individuals” -
HCIs




HCls - our beloved customers & their pain points

v’ Annual Household
income — S7.7K (Rs
50K / month)

v'24 t0 44 a(

Life Is difficult for HCIs when it comes to
healthy eating &

Cooking is time consuming T” : |

Eating out / ordering in — Feels guilty h‘!&‘

Access — Not many healthy options available \

Long work hours — want healthy & quick food AYN
- Yy i \d : \




Never say too much!! FittR Bites ' Target Addressable Market

TAM ($ 9 Bn)

SAM ($6.9
=11)

SOM ($
69.12 Mn)

“FittRs



FittR Bites is making it easy for HCIs

offers guilt-free, tasty, easy to use & pocket
friendly food options for every Family

* Full meal — ready to cook - 10 mins
» Shacks & beverages — ready to eat

=FittR:=

biTes



What's special in FittR Bites'products?

CONVENIENCE - “ON- Superfoods — superior GUILT-FREE & TASTY
the-GO” NUTRITION FOOD

At (2 \_/
NATURAL —

No added colour Small batches —
No artificial flavours consistent TASTE,

No Preservatives QUALITY

FittR JReady to cook dQuick bites  UBeverage Mixes
=rl =

biTes



y
V
I
W S
y
a g

@ nerve 4 ©
S _TASTY@D

~READ
| gives AROUND @ MED

HEALTHY & (

TASTY 2>
No Baking »© Sod

hoe=s =
S[]URCE 0F 2

PR OTEIN &
NO PRESEFM'_;_

| READY 70 (

D 15- 16 IDLIS =

o RttRe S
- ittR=

Millets Spi

Ny e
A;“R‘“ Y L " |
’ {‘ ?,v""',d

‘ gource of proTem
SFIBER RICH
PRESERVATIVES@ B A AW

Y 10 CO0K=GA

gives ARouND @)
| !

400 Kcal

er
P healthy

serving






How are we bewitching our customers?

e D2C-through marketplaces and own ecommerce website.

* Already selling on -

amazon zFittR=

biTes
m wellversed” Flipkart g b bigbasket
a)
YOU CARE ®
—LIFESTYLE—

LUKE COUTINHO* ONEGREEN

 Piloted in the offline market. That experience geared us up to directly
reaching to our customers online.

* Next 3 years focus is to deepen D2C

=FittR= 9
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How are we bewitching our customers?

¢ D2C-Currently selling through marketplaces and own Marketing & Branding approach -
ecommerce website.

Focus on building value added content driven

e - ) relationship with FittR Bites family:
a@_a/;()n "F‘E)EE R = .blgbaske’[ e Trust " ’
N « Authenticity
m wellversed  |dentifying customers as ‘Heroes’
o « Engaging influencers
YOU CARE Flipkart | £ « Holistic approach on health & wellness. Some
TN ONEGREEN examples are -
Live FittRbiTes . PR el
« Piloted in the offline market. That experience Chef Master Masdeoane
geared us up to directly reaching to our CIASSES wellness issue

customers online.

 Next 3 years focus is to deepen D2C Mindful & Yoga [l Nutrition and diet
content content

=FittR= 10
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How are we doing today? - Financials (Actuals)

4,00,000
3,50,000
3,00,000
2,50,000
2,00,000
1,50,000
1,00,000

50,000

Sales (in Rs.) (FY21-22)

—_————
Apr-21  May-21 Jun-21  Jul-21  Aug-21 Sep-21 Oct-21 Nov-21 Dec-21 Jan-22

=@®=0nline Sales ==®=Total sales
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FY21-22
Revenue
= Rs 26 lacs

No of SKUs =

13

Statewise Online Sales Distribution FY21-22

ODISHA PUNJAB MADHYA PRADESH

1%BIHAR 2% 3%
2%

GUJARAT

2% RAJASTHAN

3%

KERALA

4% ANDHRA
PRADESH
5%

g |
\
==

Metro/Tier 1 and Non-metro sales spread

Customers spread pan India and 55% orders
from Non metro cities




Team with big dreams and we are making it happen

Shilpi Singh — Founder & CEO

* Founded FittR Bites out of her passion for food,
health and fitness.

* Education —

L
IOWA STATE UNIVERSITY J' ISB

lowa State Indian School
University Of Business

IIT — Roorkee 2002

* Prior to FittR Bites, has 14 years of work experience -
brings General Management experience to the table.

A true Hustler at heart and in action

Schiumberger EY Rollo Health and

Lifestyle Ltd.

=FittR=
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Projections & funding ask
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FY21-22

Total Sales (Rs. Crore)

2.47

FY22-23

24.76

FY23-24

109.50

FY24-25

zFuttR=
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FY21-22 -1.5Cr
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EBITDA Margin

19%

— u

F 2 FI3 FY23-24 FY24-25

-46%

-130%

*Break even in Q1FY24-25

Fund Utilisation BreakUp

Office Equipment
3%

Marketing
66%

13



What customers are saying about FittR Bites!

Redefining Millet Meal Options!! Honestly, | have
never been a big millet fan until | got introduced to the
FittR Millet Khichdi & Dosa mix. Now, | am totally in
love with these products. Ease of cooking and
excellent taste makes it a perfect complex carb to add
to your meal. Highly recommend them.
Kishore Kumar Reddy,
GM, UQUIFA India Pvt Ltd.

J

Being a certified Nutrition and Weight Management Consultant,
| advise my clients to include Sattu, launched by FittR as a part

of their daily diet. It is a fantastic combination of high-quality
protein, fiber, and iron. It's excellent for people suffering from
constipation and a great pre and post-workout drink. | give this

a five star.
All you need is a bottle of water and a sachet of Sattu and you
are ready to go.

\ Kalyani, Nutrition & Weight Management Consultant J

ﬁtried the FittR Millets Masala khichdi
mix, it has become my favourite meal
on the go. It keeps me full for a long
time. It's nutritious, easy to make, and
guilt-free. It tastes good too. | love the
product and it's a must-try!

FittR Immunity Brew is an amazing \
product, simplified for our busy lifestyle but
retaining all the qualities of traditional
\ Nikita, Fashion Designer J Ayurvedic reci_pes. It can be made rea_dy in
a very short time and is a good substitute
for coffee or tea.
Swetha Kode, Homemaker

J
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+ 39 Incubation Cohort 2021 @OE

eeeeee . Implement. Inspire

WICCI ‘X} HSBC mm;@iwwstqrtupin}ia

* Accelerating Women Entrepreneurs Program 2021

facebook

* Recipient of grant for Facebook Small Business Grants Program
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From Mornlng to Dlnner — Have FittR Bites Anytlme

THANK YOU

=FLttR:=

biles
o

www.fittrbites.com facebook.com/fittrbites

Instagram - fittrbites

Linkendin.com/fittrbites
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